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This e-book will provide you 
with valuable information on 
how Google works, why it is 
important for your business 
and how potential clients are 
affected by what others say 
about you online. 
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Google Search
 In a digitally advanced environment most

consumers do a Google research before they make
a purchase of a product or a service.

 Around 90% of your potential customers are going
to check your business credibility and accountability
online before they come to you.

 Most people who search for your brand would not
become your clients if they cannot locate your
business on the first page of Google. Generally, if
you’re not easy to find on Google, it’s safe to say
that clients would not come to the physical location
of your business either.
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Google Results and Ranking
• One of the most powerful tools on the internet is Google’s 

search engine. Appearing as a top result and keeping high
ranking are extremely important for any business, in order to
build a stable online presence, and in return, attract and
retain real, paying customers.

• When it comes to appearing high up on Google, aside from
the tons of advertising budget that some people choose to go
with, there is a more organic way to achieve that - by having
great customer feedback in the form of reviews.

• There are three important factors that determine how well
Google ranks your busuness on its first page of search
results:

 How many reviews a business has.

 What the average star rating of those reviews is, and

 How consistently (frequently) those reviews are coming
in.

Your main online goal and focus should be landing on the first 
page of Google.

staello.com



Better understand your customer needs

Analyzing reviews will help you estimate the overall 
satisfaction of your customers. As a result, you can easily 
identify what your business does great and pinpoint the 

areas, which need improvement. It often takes someone from 
the outside to advise us on what we need to change from the 

inside. The valuable customer intelligence you get from 
Google reviews will generally tell you three things :

o Whether or not the customer considers their experience with your
business as positive.

o If the product or service they received met their expectations in
terms of quality and price.

o The exact type of product or service they got from your business.
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Establish loyalty among your 
customers

Consumers which take the time to leave a review are much 
more likely to become brand loyal and to keep coming back to 

you. The simple act of taking less than a minute to write a 
review makes consumers feel their voice is heard and it matters 
significantly even though it is coming from a laptop or a mobile 
phone. Consequently, your customers’ devotion to your brand 

goes up leading to repeat purchases from your business 
despite your competitor’s efforts to lure your clients away. 
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Your customers do the marketing 
for you

Companies invest thousands of dollars annually in various marketing 
channels – Google Ads, Facebook Ads, email campaigns to name a 
few, aiming to get more sales. However, quite often such a paid-for 
advertising is not a justified expense for small business owners and 

standard marketing campaigns do not offer the benefits of reviews. In 
essence, positive feedback online is just like a micro-marketing 
campaign itself that keeps running months even years after the 
original review has been posted.  In addition, the genuine brand 

awareness and trust generated by reviews makes a bigger impact on 
your prospective customers compared to the traditional marketing 

platforms. Your satisfied clients are the most convincing testament to 
your business success over the years! 

staello.com



Improve click through rates to 
your website

The days when the physical location of your business is the most 
important factor for differentiating it from your competitors are 

long gone.  In 2021 your customers are more informed than ever, 
capable of spending hours of researching on products and 

services and   comparing their respective prices. That is why a 
positive online reputation is no longer a  nice-to-have, it is a 

MUST in order to stay in business! Showing up on the first page  
on Google does not guarantee success because no matter how  
great your SEO strategy is if  potential customers do not click on 
your link, all your efforts are in vain. Having Google reviews is a 

very effective way to drive traffic to your website or to your   
business profile on social media. Your  Google review rating will 
appear right next to your business name in the search engine, so 

a large number of positive reviews will naturally    lead to more 
prospects reaching your website.  
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Case study: Dr. E
A very inspiring and also a quite common success story is the 
one we have with Dr. E  from Say Cheese Dentistry in Ottawa.

The doctor devoted a considerable amount of time and effort to his 
education along with spending years of building trust with his patients 
and his local community. In addition, Dr. E made substantial 
investments in cutting-edge technology for his dentistry, but all of his 
hard work resulted in only eight people leaving him a review online.

It is safe to say that they simply did not have a quick and convenient way 
of doing do. Did they have to search for them on Google? Would they 
land on the right result in order to type up their review? Would the doctor 
know how happy they were, or the review would just go unnoticed?

We teamed up with Dr. E at the end of August  of 2019, and as of 
January 2021 he and his  practice stand at 107 reviews and counting.
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Case study (continued)
It is important to note that those are not just any reviews, positive, 

five-star reviews. Why is this the case?
When staff members are friendly and they make the patients feel 
welcome and taken good care of, the latter are more than happy 
to receive a short a text on their phones asking them to leave a 

review. A record can be made at any time, but at this moment we 
are proud of how 

Dr E had received 13 5-star ratings in one day. 
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Again, what was the big 
deal about online reviews?

• 90% of consumers read online reviews before visiting
a business.

• 93% of searchers never go past the first page, instead

using only the frst 10 search results to form their

impressions.

• Businesses risk losing 22% of business when
potential customers find one negative review on their
first page of reviews.

20 Online Reputation Statistics That Every 
Business Owner Needs To Know – Forbes
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It really is that simple.

With Staello, you can effortlessly grow the 
number of reviews your business gets. 

Organically, hassle-free, with just one text 
message sent to your client. Nothing more, 

nothing less.  
Feel free to contact us for more information or 

to request a demo.
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